
Introduction to Macroeconomics 

 

Department  : Introduction to Macroeconomics  

Grade  : 2nd semester (Even semester 2022/2023)  

Credits  : 3 (150 minutes / meeting, 16 meetings in 1 semester)  

Instructor : Prof. Dr. Imamudin Yuliadi, SE., M.Si. ( imamudin2006@yahoo.co.id ) 

 

Description: 

This course intend to give students basic economic problems and concepts of macroeconomic 

at the intermediate level and to ensure students can apply macroeconomic analysis of economic 

problems. The course covers some issues related national income analysis, equilibrium in good 

and money markets, inflation, government debt and deficit, and economic growth.  

The Course Features  

Students will be able to: 

 Understand economic concepts and theories in depth and be able to formulate economic 

problems based on Technology, Information and Communication.  

 Explain communication in organizations.  

 Understand the concepts and methodologies of quantitative and qualitative analysis in 

the context of the development of science and technology. 

 Apply thinking critically, logically, systematically, creatively, innovatively in the 

context of the development of Science and Technology in accordance with the field of 

Economics. 

References :  

 

 Required. Principles of Macroeconomics, Eighth Edition, by N. Gregory Mankiw. 

 Additional. Economics, twenty-first edition, by McConnell Brue Flynn. 

 

Assessment :  

 Soft skill 

    (Attendance) – 5% 

    Guest Lecture-Discussion – 1% 

 Hard skill 

    % Quiz – 12 times @2% = 24% 

    Group Assignment – 1 time @10% = 10 

    Test Competence – 4 times @15% = 60% 

    Total 100% 
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Syllabus :  

Week Session Content 

1 1 
Economic concept (10 Economic Principles, Trade 

dependencies and benefits) 

1 1 
Market (The Power of Supply and Demand, Consumers, 

producers and market efficiency,  

2 2 Elasticity (Elasticity and Its Application) 

3 3 
Externalities (Eksternality, Public Goods and Natural 

Resources) 

4 4 Production (Production Concept, Production cost) 

5 5 
Market structure (Perfect Competition, Monopoli, 

Oligopoly, Monopolistic Competition)  

6 6 
Compiling Business Messages (Business Message 

Compilation Process) 

 

 

 


